
 
 
 

 

Are you an Investor, a 
Connector, or an Activator? 

Why does it matter? 

We all want to do good. And it’s 
human to want to feel good, too. 

Understanding your “doing good 

personality” gives you the tools you 
need to combine these two desires, 

maximizing the good you’re doing 

while enriching your own life as well. 
 

How will the Jumpstart Workshop help 

you? 
The Social Impact Personality Type 

Jumpstart Workshop will inspire 
● Employees (in any sized 

company) or 

● Nonprofit resource 

development professionals, 
board members, and/or 

donors 

 

to understand how they prefer to 

engage in the causes they care about 
and how they can feel even better 

doing it.  

Specifically: 

● If you’re a for-profit company, 
you can expect the workshop 

to inspire your team to 

connect the dots between 
social impact and success.  

● If you are a nonprofit, you can 

expect your fundraising team, 
board members, and/or 

donors to find even deeper 

meaning in supporting your 

organization.    
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What’s the curriculum? 

The Jumpstart Workshop is taught from 

the material in a book called Do Good, 

Feel Better: Discover Your Social Impact 

Personality Type to Thrive in Your Life, 

Work, and Community. In the book, the 

author, Laura Wells McKnight, an 

attorney and leading expert on the 

connection between philanthropy and 

positive psychology, draws upon years 

of research on “Social Impact 

Personality Type”—aka your unique 

approach to “doing good”—and its 

influence on behavior at home and in 

the workplace. By exploring the 10 

Ways to Do Good, she offers the 

formula for individuals and workplace 

leaders to leverage their passions for 

doing good to make a stronger impact 

in the lives of others and feel incredible 

doing it. 

 

 



 
 
 

 

Agenda 

Agenda 
 

1. Understanding Social 
Impact Personality 
Type and the 10 Ways 
to Do Good 

2. Clues to determine your 
own Type 

3. Tips and tools for 
discovering the Social 
Impact Personality 
Types of your 
colleagues, customers, 
donors, and anyone else 
you want to influence 

4. Three techniques for 
engaging each Type to 
help you achieve your 
goals 

5. What’s the one thing 
you can do to put this 
learning into action 
immediately to improve 
your success? 

 
 

Details 
 

1. Delivered for up to 25 
participants  

2. 90 minutes, at a time 
you select  

3. A copy of Do Good, 
Feel Better is provide to 
each participant 

 
Budget  
 
Corporate rate: $2500 
Nonprofit rate: $1875  
Payment due on or before the 
workshop date, via check or 
online via PayPal/credit card  
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What next?  
 

Participants in the workshop 
will get a taste of their own 

preferences for doing good 

and achieving success, all at 

the same time. You might not 

want to stop there! Your next 

step would be to launch the 

Social Impact Culture 

Roadmap process. Just like 
individuals, each workplace 

has a unique approach to 

doing good. Each workplace 

culture leans toward Investor, 

Connector, or Activator. Your 

Social Impact Culture Type is 

the aggregate of all employee 
personalities, determined 

through a Social Impact 

Survey and analyzed by our 

experts based on years of 

research and data.  

 

Understanding your Social 

Impact Culture Type is the 
key to connecting social 

impact activities to results, 

such as improved recruiting 

success, talent retention, and 

workplace productivity.  

 

 
 



 
 
 

 

About the Instructor 

Susan Monslow 
 
Susan Monslow combines sixteen years of experience as an entrepreneur 
and a corporate trainer to help companies build simple but effective 
frameworks for corporate social responsibility based on best practices in 
the industry. 
 
Susan built and owned a successful insurance agency with American 
Family Insurance. She sold her business to pursue an opportunity to help 
develop a training program at American Family Insurance, as well as to 
spend more time on community activities and celebrating good at home 
and in the workplace. Most recently, Susan established a successful 
insurance services department within Mazuma Credit Union to provide 
property and auto insurance in conjunction with Mazuma's lending 
operations. 
 
Susan has been actively involved in various aspects of social responsibility 
and charitable giving in Kansas City since 1989, when she and her family 
moved to the region. Susan enjoyed serving as a board member for 
American Family Charities, getting involved in the company’s social 
responsibility program. Susan is especially interested in giving programs 
that focus on children and companion animals. She has served on the 
board at H.O.R.S.E., a therapeutic riding program for individuals with 
autism. Susan also volunteers and contributes annually to the Johnson 
County Christmas Bureau, Great Plains SPCA and the Salvation Army. She 
also acts as a business mentor to students in the Blue Valley CAPS 
program to educate budding entrepreneurs on matters of insurance and 
risk management. 
 
Susan earned a bachelor’s degree in Computer Science from Missouri 
State University and a bachelor’s degree in marketing from Emporia State 
University. Susan values education and finds fulfillment in helping others 
identify and build on their own personal strengths to reach their highest 
potential, often using a little verbal “nudging” in the process. Susan is the 
mother of two adult daughters; one teaches kindergarten and the other is a 
psychologist. To Susan's disappointment, she is not yet a grandmother but 
loves her grand dogs in the meantime. 
 
Susan is married to Vince Monslow, a practicing attorney and awesome 
cook. Vince especially enjoys cooking and entertaining for family and 
friends, with Susan as his sous chef. Vince and Susan live on a small farm 
in Bucyrus, Kansas, with a menagerie of animals. In her spare time, Susan 
enjoys slipping away for a horseback ride with friends, enjoying a good 
glass of wine, jogging on country roads and curling up with a good book. 
 

W W W . S O C I A L I M P A C T P L A T F O R M . C O M  

About the Author 
 

Laura McKnight 
 
Laura is an attorney and a writer. She currently serves on the executive 
leadership team at RenPSG, the nation’s largest independent philanthropic 
solutions provider. Laura’s first book, Cereal for Dinner, Cake for Dessert, 
published in 2012, is a true story to inspire women to think differently 
about the role philanthropy plays in their lives. Laura is a leading expert on 
the connection between philanthropy and positive psychology. 
 
Laura began her career practicing tax and estate planning law at the 
Kansas City firm of Spencer Fane Britt & Browne. After practicing law, 
Laura held a variety of positions at the Greater Kansas City Community 
Foundation in Kansas City, Missouri, which is one of the largest community 
foundations in the country and manages more than $2 billion in charitable 
assets. Laura served as the foundation’s president and CEO for six years. In 
2012, Laura left that position to pursue various research initiatives and 
serve on the advisory board of Crown Philanthropic Solutions, a software 
company with more than $6 billion in assets administered on its donor 
engagement platform. Laura held the position of CEO at Crown from May 
2015 until RenPSG acquired Crown in September 2016. 
 
Laura has researched and written extensively on the subjects of 
philanthropy, workplace culture, and community engagement. Her 
editorials have appeared in publications across the country, including the 
the Wall Street Journal‘s online WSJ MarketWatch, the Downey Patriot, 
Las Vegas Tribune, Hawaii Reporter, Atlanta Journal Constitution, 
newsroanoke.com, SunSentinel, Kansas City Star, NJToday.net, Sun 
Advocate, Island Dispatch, Greater Tulsa Reporter Newspapers, and the 
Roanoke Star-Sentinel. While serving as president and CEO of the Greater 
Kansas City Community Foundation, Laura published two white papers on 
companies and giving back: The Case for Corporate Social Responsibility: 
The Power of the Corporate Philanthropy Platform (2010) and 
Demystifying Corporate Social Responsibility: Four Steps to Success 
(2011). 
 
Laura earned a degree in philosophy at Trinity University in San Antonio, 
Texas, where she graduated Phi Beta Kappa. She earned a law degree, with 
honors, from the University of Kansas School of Law, where she served as 
managing editor of the Kansas Law Review. Laura has served on several 
boards of directors over the course of her career, including the Mattie 
Rhodes Center, Mid-America Planned Giving Council, Nonprofit Connect, 
Kansas City Area Life Sciences Institute, Young Presidents’ Organization, 
National Association of Corporate Directors Heartland Chapter, United 
Way of Greater Kansas City, American Royal Association, Start Up 
Weekend, and the Children’s Mercy Hospital Foundation. She is the 
grateful recipient of honors that include the Kansas City Tomorrow 
Distinguished Alumni Award. 
 
Laura lives in Kansas City with her husband. They have five daughters. It is 
never dull! 
 
 
 


